BASELWORLD

MEDIA DAY REPORT

Baselworld kicked-off to a great start this morning with the traditional media conference. As we have come to
expect, the media interest for this show is huge, and thousands of journalists representing both conventional and
new media were present and attentively followed the conference. In recognition of the really important role the
media play in covering this spectacular watch and jewellery show, they are given exclusive access to the halls and

exhibits before anyone else.

Opening the conference, Mr René Kamm, CEO of MCH Switzerland, the company that owns Baselworld, was
confident that this year's edition would once again be characterized by the numerous new features, innovations
and trends that this industry brings forth and presents here every year. For the MCH Group, the internationality
of the show is really important as with shows such as Baselworld and Art Basel in Basel, Miami Beach and
Hongkong, the group definitely counts among the global players in the show scene. "And with that comes an

obligation to continue to develop and innovate no less than the exhibitors," said Mr. Kamm.

Baselworld Managing Director, Ms Sylvie Ritter, then welcomed the press expressing her awareness of the
central role they play in disseminating information about Baselworld to every corner of the earth thereby
supporting its premier position for the watchmaking and jewellery industry. "Our show is a microcosm of the
industry, where for one week a year all the leading players in the world of watchmaking and jewellery unite; it is a
true and highly focused reflection of the changes, trends and innovations within the entire industry," said Ms
Ritter who went on to mention how much the market for watches and jewellery had evolved over the past decade
and that Baselworld strives to be an accurate reflection of the reality of the industry and its players, one that
combines modernity, luxury and aesthetics with comfort and efficiency. "To preserve a perfect harmony between

tradition and demands of the moment, we must constantly demonstrate foresight and skill."

Mr Duchéne, President of the Exhibitors' Committee, underlined Baselworld as the ultimate meeting place for
the industry: watchmaking, jewellery, gemstones and pearls, ancillary and supply industries saying that, "This is
the place where one can discover new creations, some of which will no doubt be flagship models in the coming
years." To preserve the integrity of such creations which are the fruit of know-how developed over many years, he
stressed how much we must vigorously defend intellectual property and know-how, because counterfeiting is
criminal and harms innovation. Thanks to innovation being still very much alive, horological training of the young
in good health, and growing interest from emerging markets, all ingredients for success, Mr Duchéne is

optimistic for the future of the industry.
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The presentations were rounded-off by Mr Frangois Thiébaud, President of the Swiss Exhibitors' Committee,
who shared sales figures from the past year. Although growth in the industry in 2013 was indeed weaker than in

previous years, the Swiss watch industry did record a small growth in 2013, with exports up 1.9% compared to
2012, at nearly 22 billion francs.

The media conference ended on a positive note with promising early figures for 2014. Exports in January and

February touched 3.3 billion francs, up already 6.8% compared to the same period last year.
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